Economics; Financial Economics; Labour Economics;
Industrial Economics; Public Finance; Health Economics;
Political Economy

Financial Derivatives; Risk Management; Portfolio
Management and Securities Analysis; Behavioural
Finance; Investment Strategy; Market Micro-structure;
Corporate Finance; Corporate Governance; Corporate
Restructuring; Management Information Systems;
E-Commerce; Information System Ethics; Adoption of
Information Technology; Behavioural Aspect of Information
Technology; Information Technology in Education;
Information Systems in SMEs; Telecommunications and
Multimedia Management; Business Intelligence; Knowledge
Management; e-Logistics and Supply Chain Management;
e-Marketing and Customer Relationship Management;
Information Systems Auditing

International Management; Strategic Management;
Organisational Behaviour; Human Resources Management;
Organisational Theory; Employee Relations; Cross-
Cultural Management; Corporate Social Responsibility and
Business Ethics; General Management; Management in
China; Leadership; Entrepreneurship

Strategic Marketing and Planning; Services Marketing;
Marketing Issues in China; Cross-Cultural Marketing;
Marketing Communication; Industrial Marketing; Sales
Management; Small-Firm Marketing; Entrepreneurship;
Ethical Issues in Marketing; Marketing and Society

21

Biomedical Sciences / Chinese Medicine / Translational
Medicine / Pharmacy in Chinese Medicines

* Cancer and Inflammation Research
» Translational Medicine in Bone and Joint Diseases
» Clinical Research in Integrative Chinese Medicine

¢ Translational and Clinical Research in Parkinson’s
Diseases and Other Neurodegenerative Diseases

« Development of Preventive and Therapeutic
Approaches for Renal Diseases

» Authentication, Standardisation and Quality Assurance
of Chinese Medicines

* Integrated Bioinformedicine and Translational Science

* Precision Medicine and Innovative Drug Discovery

Chinese Language Cinema and Television; Documentary
Film; Realist Film Theory; Comparative Studies of Film
Auteurs; Screen Industry and Globalisation; Critical
Theories & Cultural Studies; Gender, Identity, Sexuality;
Nation, Ethnicity, Post/colonialism

Health Communication; Leadership Communication;
Understanding Children and Young Adults; Crisis and
Risk Communication; Social Media, Microblogging and
Public Engagement; Corporate Social Responsibilities;
Communication in Greater China; Understanding Celebrity
and Brand Endorsement; Big Data





